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Letter from the President
Dear Colleagues and Friends of the Sanofi Foundation,

As President of the Sanofi Foundation for North America and Vice President of Corporate Social 
Responsibility (CSR) for North America, I am pleased to present to you the 2014 Foundation Annual 
Review. During the past year we have strengthened and diversified our role and impact, focusing on 
the efforts of our employees across several Sanofi businesses as well as our relationships with key 
non-profit partners.

Sanofi’s four CSR pillars – Patient, People, Ethics and Planet – emphasize our collective priorities and 
also provide the framework of all initiatives supported through the Foundation. 

The following pages feature a myriad of facts and figures highlighting the Foundation’s commitment to 
assisting those locally, nationally, and globally. Yet, these numbers tell only part of the story. . . a life 
protected; a hand held during a time of need; tools, funding, and resources required for a fresh start. . . 
these are the truths of the many we proudly served in 2014.

We hope this report informs, inspires, and provides hope for both readers and beneficiaries alike. 

Thank you for investing YOUR time as you learn about our recent contributions.

www.sanofifoundation-northamerica.org

click here 
to watch the 
welcome video*

John Spinnato
President of Sanofi Foundation  
for North America

http://www.sanofifoundation-northamerica.org/Home/Leadership
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SANOFI FOuNDATION FOR NORTH AMERICA OVERVIEW

Patient      People      Ethics      Planet

“ACTING ETHICALLY AND RESPONSIBLY  
ENABLES SANOFI TO GO BEYOND WHAT IS REQUIRED.”

Olivier Brandicourt
Chief Executive Officer, Sanofi
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At the Foundation, we strive to reduce healthcare inequalities in the U.S. through strategic charitable donations and by establishing 
partnerships with Non-Profit Organizations that have broad expertise in our long-term priorities. The Foundation consists of the 
following areas:

u Access to Healthcare – Product is donated to the Foundation by the company (Sanofi US and its affiliates) to provide 
prescription drugs at no cost to patients who have no insurance coverage or do not have access to the prescribed product 
or treatment via their insurance, and who meet program eligibility requirements. The program is administered through 
Sanofi Patient ConnectionTM. Additionally, financial funding is provided for Co-Pay assistance to organizations with  
non-profit status to provide direct financial assistance to insured patients who meet program criteria.

u  Social Investments – The scope of the Foundation also includes a financial donation component, which is used to support 
and partner with 501(c)(3) organizations that are strategically aligned with our mission.

u Volunteerism – Sanofi and The Sanofi Foundation encourage and promote employee volunteerism as we give back to the 
communities in which we live and work, thereby donating our skills, knowledge, and time to key non-profit organizations.

Purpose and Mission

Board of Directors
As of December 1, 2014, the Sanofi Foundation for North America is governed by a Board of Directors, comprised of Sanofi corporate 
executives, that meet two times annually. The day-to-day operations are managed by the officers below: 

David Meeker
CEO 

Genzyme

Jez Moulding
President North America 

Pharmaceuticals, North America 
Pharmaceutical Operations

John Spinnato
President, Sanofi Foundation  

for North America
Vice President,  

Corporate Social Responsibility
Foundation and Sanofi US

Bernard Amoury
Global Supply Chain 

Operation, Industrial Affairs

Damian Braga
President US, SR. VP Global 
Commercial Operations  

Sanofi Pasteur

Greg Irace
Senior Vice President, 

Global Services

Doug Jones
Head of North American 

Business Operations,  
Merial Ltd.

The Officers of the Foundation are:
John Spinnato

President

Pete Lalli
Vice President 

Marty Travers
Secretary

Stacy Apgar
Assistant Secretary

Amy Dupuis
Vice President 

Doug McCormack
Vice President
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Access to HeAltHcAre

Even in developed countries such as the U.S., patients can have difficulties accessing 
medical treatment due to inadequate healthcare coverage. Patients are our number one 
priority and to meet their needs more effectively, Sanofi US launched an integrated patient 
support platform called Sanofi Patient Connection™, a comprehensive program designed to 
assist patients with a wide variety of services across the U.S. product portfolio. The program 
provides access and support to patients by connecting them to the assistance and resources 
they need.

Details of the Sanofi Patient Connection™ program can be found by clicking here.

Two of the resources connected with the Foundation are  
Patient Assistance Connection and Resource Connection.

Patient Assistance Connection
Patient Assistance Connection – The Sanofi Foundation for North America makes it possible to provide medication 
at no cost to patients who have no insurance coverage or do not have access to the prescribed product or treatment 
via their insurance, and who meet eligibility requirements. Product is donated to the Foundation by the company for 
this purpose. Patients must meet financial criteria, and must be U.S. residents under the care of a licensed healthcare 
provider who is authorized to prescribe, dispense, and administer medicines in the U.S.

What are the financial eligibility requirements for the program?
Eligibility requirements range from annual household incomes of 250 – 500% of the Federal Poverty Level, depending 
upon the treatment under consideration.

Letters from Patients
“Thank you from my 
heart for providing me 
with my medication 
Multaq. May God  
bless who made it 
possible.”

“Thank you for refilling 
my SoloStar insulin 
pens for me and thank 
you for giving me 
free SoloStar insulin. I 
have been a diabetic 
since age 40, today I 
am 49. Thank you for 
everything.”

“Thank you for sending 
Lantus to my doctor for 
my use. I appreciate 
the program that 
allows me to have 
received your help. 
This has been a real 
blessing and I am 
able to take my insulin 
because of your help. 
Thank you.”

http://www.sanofi.us/l/us/en/layout.jsp?scat=FA582E76-C4AF-453B-BE47-228829600888
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Access to HeAltHcAre

Resource Connection
Resource Connection – Sanofi Patient ConnectionTM (SPC) is proud to offer a unique service titled Resource 
Connection. SPC counselors work directly with patients to determine if there are beneficial resources and/or services 
available in their community. Some examples of different types of resources/services the program helps to identify 
include:

• Clinical Support Services
• Nutritional Supplements (groceries, food banks, etc.)
• Transportation
• Health Supplies/Cosmetic Aids (wigs, scarves, etc.)
• Patient Advocacy Support
• Home Care Services (shelter, utilities, etc.)

21 Products
Currently Supported 

Products we  
have provided  
at no charge 
through the  

Patient 
Assistance  
Program

transplant and oncology*
7 Products donated cardiovascular/

General therapeutics
4 Products donated

Vaccines
7 Products donated

Biosurgery
1 Product donated

diabetes
2 Products donated

*US Campath Distribution Program lies outside the core SPC platform
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Access to HeAltHcAre

Charitable Co-Pay Assistance 

The Sanofi Foundation for North America partners with national 501(c)(3) non-profit organizations to provide  

direct financial assistance to insured patients. These patients meet certain qualifications to help them afford the 

out-of-pocket costs associated with their prescription medications and/or treatments. Through these partnerships,  

the Foundation helps to improve overall patient health and wellness by providing access to the safe and effective 

medicines they need.

Sanofi Patient ConnectionTM

$1,300,000
Charitable  

Co-Pay 
Assistance

2014

240,052  
Patient 

Assistance 
products 
shipped

Products shipped
valued at
$275.6M

2014 206,750
Patients assisted

719  
Resource 

Connection  
referrals  
provided
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Access to HeAltHcAre

Partners for Disaster Relief

The Sanofi Foundation for North America partners with various Non-Government Organizations 
(NGOs) and Non-Profit Organizations (NPOs) to respond to disaster relief & recovery needs globally.  
There is financial support via annual donations and also in time-of-need product donations.

AmeriCares is a non-profit emergency response and global health organization. 
In times of epic disaster or daily struggle, they deliver medical and humanitarian 
aid to people in need worldwide.

Visit AmeriCares.org

Direct Relief’s mission is to improve the health and lives of people affected by 
poverty or emergency situations by mobilizing and providing essential medical 
resources needed for their care.

Visit DirectRelief.org

Heart to Heart International is improving global health through initiatives that 
connect people and resources to a world in need.

Visit HeartToHeart.org

MAP International is a global Christian health organization that partners with 
people living in conditions of poverty to save lives and develop healthier families 
and communities.

Visit MapInternational.org

The CDC Foundation helps the Centers for Disease Control and Prevention do 
more, faster, by forging effective partnerships between the CDC and others to 
fight threats to health and safety.

Visit cdcfoundation.org

Project Hope’s mission is to achieve sustainable advances in healthcare around 
the world by implementing health education programs and providing humanitarian 
assistance in areas of need.

Visit ProjectHope.org

http://americares.org/
http://directrelief.org/
http://hearttoheart.org/
http://mapinternational.org/
http://projecthope.org/
http://cdcfoundation.org/
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Social inveStmentS & employee engagement

Foundation Social Investments Summary

While the financial commitments we make are just as important and impactful to the communities 
we assist, Social Investments encompasses much more than financial support. It’s the time and 
resources we invest in giving back to the communities in which we live and work. There are a 
number of ways we partner in the community. Social Investments involves employees volunteering 
on individual and team levels, and it encompasses our national approach to enhancing employee 
engagement and community involvement. The image below captures a few examples.

Community
Partnership
Approach

Communication
Partnerships

Employee
Volunteering

 Skill-Based
Volunteering

Annual Event
Support*

Employee
Education

Annual
Review/Report

Awareness
Campaigns

Executive
Involvement

Pilot
Programs

Cash
Donations 

Disaster
Relief

*Company-provided support.
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Social inveStmentS & employee engagement

Cash Donations

*See additional information about Sanofi’s partnership with  
Children’s Health Fund on page 20.

Year-round volunteerism rallies our employees to contribute to our communities 
in various ways, whether it be individual/team-based, skill-based, or through a 
company-wide initiative.

Our skill-based volunteerism focuses on capacity-building for non-profit 
organizations in need, including New Jersey-based Kids Corporation and 
Children’s Health Fund. Individual/Team-based volunteerism takes place on 
a local and national basis throughout the year, with a strong focus on Sanofi 
Season of Solidarity (SSOS), a company-wide volunteer initiative occurring in 
the fourth quarter.

SSOS 2014 – Volunteering to Support a Healthier Community – had a great 
impact thanks to the passion and participation of nearly 2,000 Sanofi employees 
in North America under the guidance of NA Corporate Social Responsibility.

This theme not only encompassed the well-being of individuals, but also 
the holistic health of communities as a whole – communities in which our 
employees live and work. Projects spanned supporting equine-assisted therapy 
programs, to packing nutrient-rich meals for Ebola-stricken countries,  
to purchasing and delivering winter essentials for Head Start children.

Volunteerism

2014

176 Events

1,988
Volunteers

24,808
Volunteer Hours

$559,431
Value of Volunteer Hours

Three 
Largest 2014 
Donations

Children’s  
Health Fund*

$665,000

Charitable co-pay 
assistance 

$1,300,000

National 
Foundation  

for the Center for  
Disease Control &  

Prevention Inc.

$552,000
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Social inveStmentS & employee engagement

*Total Donations represent the sum of both employee and matched donations.

Gift Categories

2014 Year-End Matching Gifts

Total =
$991,982.26

Community 
Development

Education  
Research

Health-Related

$266,648.15* $420,152.48* $305,181.63*

Employee Matching Gifts

united Way Campaign
The Sanofi Foundation for North America is a key fundraising partner for the annual United Way  
Campaign, a community initiative that engages employees in a unified effort to raise funds in 
support of the United Way chapters in the regions where we live and work. 

The campaign total of $424,550.83 included employee donations along with the assistance of 
company matches from Sanofi Pasteur and Merial.

Thanks to the combined efforts, the 2014 campaign was the highest fundraising total in the 
history of the company’s United Way annual campaign, which were followed by words of thanks 
from United Way staff, volunteers, and enthusiasts. 

In response to this year’s efforts, Mathilda Sheptak, Executive Director of the United Way of 
Monroe County, stated that she “is grateful for the continued support of Sanofi Pasteur. They 
are the largest contributor to our annual campaign and exemplify the true meaning of giving 
back to our community.”

82%
increase in 
employee 
donations 
matched

81% increase 
in individual 
employees 
that utilize the 
program

30%  
increase 
in eligible 
organizations

The Sanofi US Matching Gifts Program, sponsored by the Sanofi Foundation for North America, demonstrates 
our interest in supporting employees’ philanthropic concerns focused on organizations that benefit or 
increase health and social service, education, community outreach, etc. The program matches gifts to eligible 
organizations qualified for exemptions under Section 501(c)(3) of the Internal Revenue Code.

Campaign 
Total

$424,550.83*

*Funds raised reflect employee donations in addition to a company match from 
Sanofi Pasteur, Merial and the Sanofi Foundation for North America
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Social inveStmentS & employee engagement

Ebola Virus Disease Response 

Overview of the Foundation Response
With more than 25,000 people infected and nearly 9,500 deaths recorded by the World Health Organization 
(WHO) as of February 11, 2015, the Ebola outbreak mainly affected Guinea, Liberia and Sierra Leone. This has 
been the deadliest epidemic since the discovery of the virus in 1976.

In 2014, The Sanofi Foundation for North America donated $150,000 to support the following organizations, 
which rapidly established initiatives to address the outbreak of Ebola Virus Disease in Africa.

$50,000

$50,000

$50,000

Global disaster response fund
The CDC Foundation is assisting the CDC’s response to the Ebola epidemic in West Africa by 
providing critical assistance through donations to the Foundation’s Global Disaster Response 
Fund. Since the epidemic began, more than 1,000 CDC staff have worked in West Africa or 
supported the agency’s response from the United States. The Global Disaster Response Fund 
assists CDC staff in responding quickly to changing circumstances and needs on the ground in 
West Africa. Through the fund, the CDC Foundation is providing supplies and services for the 
response, such as infection control tools, vehicles and motorcycles, hiring of locally employed 
staff, exit screening supplies for airports, and implementation of various technologies to meet 
monitoring, surveillance and connectivity needs. Ultimately, the CDC Foundation is working 
with the CDC to facilitate an effective response to this epidemic while strengthening health 
systems in Guinea, Liberia and Sierra Leone to be prepared for future outbreaks.

operation ebola
Heart to Heart International implemented Operation Ebola, which established an Ebola 
Treatment Unit to treat EVD patients and to establish/manage an Ebola testing lab in Liberia.  
Liberia is one of the five African countries experiencing the EVD epidemic and has the highest 
number of EVD cases to date.

ebola relief response 
MAP International’s EVD response efforts encompass the distribution of infectious disease 
protection suits and supplies to protect those treating the infected. With efforts primarily aimed 
at Liberia, Guinea, and Sierra Leone, MAP International has provided more than $10 million in 
essential medicines and protective gear ranging from outer protective layers to respirators and 
face shields.
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Social inveStmentS & employee engagement

Employee Engagement Partner:  
Stop Hunger Now
Stop Hunger Now is an organization that provides food and life-saving aid to the world’s 
most vulnerable people, and works to end global hunger in our lifetime. 

By addressing the problem of hunger in developing countries, they support populations 
that suffer from vitamin and mineral deficiencies and stimulate relief and longer-term 
solutions in addressing a broad range of interconnected humanitarian needs.

Stop Hunger Now distributes meals through feeding programs operated by partner 
organizations in developing countries that promote education, encourage children to 
attend school, improve students’ health and nutrition, address gender inequalities, 
stimulate economic growth, fight child labor, and are part of the movement to address 
global issues. 

www.stophungernow.org

Sanofi Foundation’s Partnership with 
Stop Hunger Now:
Thanks to Sanofi Foundation, Sanofi sites have hosted “Stop Hunger Now” events and 
packaged 98,280 nutrient-rich meals in 2014. Thanks to these events Sanofi has been 
a huge part of Stop Hunger Now’s impact. 

Meals were distributed to:

Zambia

Liberia

Berundi
Haiti

“Stop Hunger Now has 
partnered with Sanofi since 
November, 2013, and provided 
more than 108,000 meals to 
malnourished children in 
developing countries around 
the world. These meals 
provide hope for the children 
in our Transformational 
School Feeding programs, 
which wouldn’t be possible 
without Sanofi.”

Richard Armenia - Program 
Manager, Stop Hunger Now 
Philadelphia

98,280   
meals packaged in 2014
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Social inveStmentS & employee engagement

Patient Story: Bryce Greenwell
Bryce Greenwell, a six-year-old boy who likes 
building with Legos, watching Disney shows, 
and playing with his baby brother, Vance, 19 
months, suffers from Acute Lymphoblastic 
Leukemia (ALL).

Diagnosed last December, doctors in 
Tennessee recommended considering 
a bone marrow transplant, but when 
Bryce’s cancer didn’t respond to standard 
chemotherapy, his parents learned about 
a clinical trial at the National Cancer Institute 
(NCI) at the National Institutes of Health called 
T-cell therapy. This type of treatment utilizes the body’s 
immune system to kill cancer cells and entails taking some of Bryce’s T-cells, altering 
them in the lab, and reinserting them back into his body. The goal was that the 
altered T-cells would fight off the remaining cancer so that Bryce could then receive 
a bone marrow transplant.

During their stay at The Inn, Bryce’s mom says he “wore himself out” the first three 
days playing in the Playroom and on the Playground with the friends he met. He also 
enjoyed spending time with Vi, The Inn’s therapy dog. About a month and a half after 
leaving The Inn, Jenny and Dustin reported that Bryce was able to receive his bone-
marrow transplant. It went so well that he was discharged only four weeks after the 
procedure. Now that Bryce is feeling better, the family is looking forward to boating at 
a nearby lake, as well as going to the Smokey Mountains vacation area of the state 
to play arcade games and ride go-carts. They are grateful for all the support they 
received while at The Inn and from their friends and family. “Bryce is our superhero,” 
says Jenny. “He makes us want to be stronger.”

www.childrensinn.org

Mission
The Children’s Inn at the National 
Institutes of Health (NIH) is a residential 
“place like home” for sick children and 
their families. Children come from across 
the country and around the world to stay 
together with their families in The Inn’s 
healing environment while receiving 
groundbreaking medical treatments at 
the NIH, the world’s leading biomedical 
research center. While the NIH takes 
care of the child’s medical needs, The Inn 
tends to the child’s heart, soul and spirit.

Partnership
In 2015, the Sanofi Foundation for North 
America continued its leadership support 
of The Children’s Inn at NIH, a private, 
nonprofit residence for children and 
families participating in groundbreaking 
pediatric biomedical research at The 
National Institutes of Health. The  
Sanofi Foundation contribution to the 
Sanofi-Aventis Legacy Endowment Fund 
provides valuable resources that help 
The Inn serve more than 1,500 seriously 
ill children and their families each year. 
The Inn is “A Place Like Home” that helps 
reduce the burden of illness by offering a 
safe, convenient, nurturing environment 
and hundreds of therapeutic, educational 
and recreational programs each year—all 
at no cost to the families. Ranging in age 
from newborn to 25, children and their 
families have come from all 50 states 
and more than 80 countries. The Sanofi 
Foundation is honored to support these 
courageous children and their families.

Multi-year Community Investment:  
Children’s Inn at NIH
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Social inveStmentS & employee engagement

Multi-year Community Investment:   
Arrow Lake Foundation

Mission
Over the next several years the Foundation is engaging in an active strategic initiative focused on forging a public-private 
partnership with state and local governments to develop a comprehensive plan for the Arrow Lake area. This plan will include 
opportunities for conservation, recreation and education by using private funds to leverage public grants. In addition to the lake 
itself, the Foundation is currently discussing plans for hike/bike trails and a community garden and orchard. Funds from this grant 
request will help launch these and other projects.

www.arrowlake.org

2014 Primary Areas of Impact with  
Sanofi Foundation Donation:
The Arrow Lake Foundation continues to work to positively affect the Mount Pleasant, TN community through 
opportunities for conservation, recreation and education. In 2014 the Foundation, with an expanded Board of 
Directors, developed a strategic plan that includes establishing the Arrow Lake Foundation as a sustainable 
foundation, with multiple funding sources, including public/private partnerships with city, county and state 
organizations, along with local businesses and industries. 

Funds provided by the 2014 Sanofi Foundation Grant allowed the Arrow Lake Foundation to provide grants to the 
following organizations:

• Family2Family: to provide Mount Pleasant Elementary School students with over 300 backpacks filled with 
required school supplies needed to start classes.

• Mount Pleasant Community Foundation: to establish an Arrow Lake Foundation Scholarship presented to a 
Mount Pleasant High School graduate with studies in Engineering or Medical fields. 

• Maury Regional Medical Center: to host a Health Clinic, free to area residents.
• The Mid-South Barbecue Festival: to sponsor the Arrow Lake 5K Run.
• City of Mount Pleasant and Tennessee Aluminum Processors: to provide water lines to area residents that 

previously had no running water.
• Mount Pleasant Elementary School: to educate students about conservation by taking part in Arbor Day 

activities by planting trees.

The Arrow Lake Foundation continues working to open Arrow Lake to recreation and to develop approximately 1,200 
acres surrounding Arrow Lake for education, conservation and recreational purposes.
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Multi-year Community Investment:   
Children’s Health Fund

Partnership
Over 11,000 homeless and vulnerable children will receive comprehensive and compassionate medical care at six mobile 
medical initiatives supported by the Sanofi Foundation for North America. The children call Children’s Health Fund’s mobile 
medical clinics, “doctor’s offices on wheels”. We call them medical homes. Doctors, nurses, social workers and dentists 
deliver more than 50,000 health care visits to children in some of America’s poorest, medically underserved communities.

Medical Home Initiative
Children’s Health Fund’s Medical Home Initiative, supported by Sanofi Foundation for North America, delivers high-quality 
health care to children in low-income urban and rural areas where medical services are especially scarce. Each participating 
program – from West Virginia to Southern Arizona – lies in a federally designated health professional shortage area, a 
community where there are too few doctors and other health care professionals to meet people’s basic needs. The initiative 
reaches over 15,000 homeless and low-income children and family members each and every year. 

Our rural programs, such as those, help address a gaping hole in health care. Nearly 25% of Americans (70 million people) live 
in rural areas, but only 10% of doctors practice there. This fact often forces families of little means to travel great distances to 
find health care for their kids. 

To fill this gap, Children’s Health Fund programs bring care right to children in their schools and communities aboard  
fully-equipped mobile health clinics.

www.childrenshealthfund.org

AuSTIN
LOS ANGELES

MISSISSIPPI

 DETROIT NEW JERSEy

WASHINGTON DC

ORLANDO

PHOENIx

Sanofi Foundation for North America  
Supports 8 of the 28 Mobile Medical Programs*

*28 mobile medical programs that incorporate 
a total of 51 medical mobile clinics
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Social inveStmentS & employee engagement

Hope Lodge

Hope Lodge Overview
• Offers a free, temporary place to stay when the best treatment is away from home.
• Provides a safe, supportive environment where guests can focus on getting well. 
•  Brings a nurturing, home-like environment where guests can retreat to private rooms or connect with others.
•  Presents a variety of resources and information about cancer and how best to fight the disease.

year-Round Sanofi uS Employees Involvement  
Via Volunteering & Community Outreach

31 Hope Lodge 
Locations (6 host  
Relay For Life events)
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Multi-year Community Investment:  
Christ the King Preparatory School  
of Newark, NJ

Mission 
Christ the King is a Catholic, college preparatory high school in Newark, New Jersey 
providing a quality education for young men and women with limited economic 
resources. Christ the King welcomes students of all faiths and cultural heritages. Christ 
the King promotes academic achievement, professionalism, and virtuous character 
through a challenging core curriculum and innovative corporate internship program for 
the purposes of transforming society.

Sanofi Foundation provides financial support to Christ the King but as an employer, 
Sanofi has also developed a partnership to be a member of Cristo Rey Work Study 
Program.

Sanofi is currently involved in this program in which eight students are hosted in 
Sanofi, Bridgewater, NJ, for internships with various departments throughout the 
school year. This program provides to students real world work experience. By the time 
they graduate, students have accumulated 1,400 hours of professional experience as 
well as critical contacts, enviable resumes, and necessary skill sets. Students work 
during standard business hours as part of a 4-student job-sharing team.

By immersing students in professional environments where they can cultivate 
relationships with mentors, supervisors, and executives, they are creating, in high 
school, the network that can propel them into a career that will permanently alter their 
and their families’ futures.

www.cristoreynetwork.org

“I’ve learned many important things in this program, including the 
functions of the different companies within Sanofi, and how they help 
people live better lives. Coming in, my goals were to work hard, gain as 
much knowledge as possible, and be an asset to everyone who needed 
my help. In the process, I found that I needn’t be afraid of speaking up, 
and I discovered that there are people from many different backgrounds 
working at Sanofi throughout its various departments. From here, my 
immediate plans are to pursue a career in the medical field and become  
a doctor. In a more general sense, I am determined to not give up 
on my dreams and to keep moving forward in life.”

Jennifer Romero, 
Student at Christ the King, and recent intern at Sanofi

Elijah and Erin
Freshmen

Amir and Jennifer 
Sophomores

Danielle and Danielle 
Juniors

Beatrice and Victor 
Seniors
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Multi-year Community Investment:  
Cancer Support Community Central NJ  

The Whole Person, the Entire Family, a Personal Journey  

So that no one faces cancer alone.®

Mission
At Cancer Support Community Central New Jersey individuals affected by cancer are given an opportunity to enhance their 
health and well-being through participation in professionally-led programs of support, education and hope.

Sanofi Foundation is consistently active to stand with Cancer Support Community Central New Jersey and to ensure that all 
people impacted by cancer are empowered by knowledge, strengthened by action, and sustained by community.

Right now more than 150,000 people are living in Central NJ with a history of cancer, 25% are raising children under the age of 
18. Thanks to the generous support of Sanofi US North America, Cancer Support Community Central NJ (CSCCNJ) secured 
the funding to launch its School Based Support Group pilot program for teenagers coping with their own cancer diagnosis or the 
diagnosis or death of a loved one. As experts in oncology mental health, CSCCNJ provides essential programs that address the 
emotional and social impact of the disease on all people affected, including patients, survivors, family members of all ages, and 
caregivers. Donations make it possible to provide, at no charge, access to individual and group support, educational workshops, 
healthy cooking and nutrition programs, and health and wellness classes.

www.cancersupportcnj.org
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New Jersey

In 1899, a group of citizens and physicians who wanted better medical care for the residents of Somerset 
County purchased a house in Somerville and converted it into a 12-bed hospital. That same spirit of giving and 
commitment to community continues today through generous donors to Somerset Health Care Foundation.

Somerset Health Care Foundation is the 501(c)(3) non-profit organization created to solicit and administer 
charitable funding on behalf of Robert Wood Johnson University Hospital Somerset, which today is a 
technologically advanced, 355-bed non-profit teaching hospital. Financial support from individuals, private 
foundations, corporations and community organizations make it possible for the medical center to meet the 
demands for physical growth and modernization, community health/education programs and recruitment of 
superior clinical professionals. 

By supporting Somerset Health Care Foundation, you are making a difference in the health care of our 
community and ensuring that residents and employees throughout central New Jersey receive the finest medical 
care possible. 

Mission

www.rwjuh.edu/smcf/foundation.aspx

Local & National Contributions

Here are some examples of the various partnerships we’ve established to support  
organizations throughout North America.

For two decades, over 4,500 high school students have taken part in the Sanofi 
BioGENEius Challenge Canada (SBCC), a nationwide research competition 
that encourages young minds to pursue careers in the growing field of 
biotechnology. Inspired by the question “How will you change the world?”, 
Canadian teens gain crucial experience working in professional laboratories, 
with mentorship from leading scientists and academics. Far from a regular 
high school science fair, SBCC participants have made astounding 
discoveries, many of which have been patented and commercialized. 
Examples from the past 20 years include innovations related to crop disease 
prevention, plastic decomposition using bacteria, and anti-cancer agents.

www.sanofibiogeneiuschallenge.ca
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New Jersey

Mission
Kids Corporation is a direct provider of academic and healthcare programs in Newark, NJ, and a conduit for 
the distribution of free educational resources to other non-profits for youths in Newark. They reach over 4,000 
children annually through summer and after-school programs as well as those of their Partner Programs: 50+ 
community and faith-based organizations and schools throughout Newark. While children are their primary 
focus, they believe that assisting local groups uplifts the entire community. Through their unique combination 
of after-school, school-day and summer programs, children develop literacy, motivation for learning, a love of 
nature, and hope for their future.

www.kidscorp.com

The mission of JBWS is the prevention of domestic violence through the protection and empowerment of the 
victim, the rehabilitation of family members,the advocacy of social reform to prevent partner violence, and the 
education of the public about domestic violence and its consequences.

Mission

www.jbws.org

www.mtefnj.org

The Montgomery Township Education Foundation is an independent, non-profit organization set up to support 
strategic programs for the benefit of the Montgomery Township public school children. The Foundation’s 
goal is to raise money for the purpose of improving our children’s educational experience, acquiring supplies 
and equipment and providing innovative teaching and learning systems for our children. Following our 
first successful endeavor, Cougar Stadium, we have had extensive conversations with school Principals, 
administrators, students and parents to gain an appreciation of where we can help. We meet on a regular basis 
to discuss the ideas and determine how we can fund the programs that will benefit the most students. Our new 
projects will enhance programs in science, language arts, and music and also provide assistance for students 
who are academically at-risk.



26

SOCIAL INVESTMENTS & EMPLOyEE ENGAGEMENT

Mission
One Fund Boston was formed by Governor Deval Patrick and Mayor Thomas M. Menino on April 16, 2013 
with the purpose of helping those most affected by the tragic Marathon bombings. Through the overwhelming 
generosity of individuals, corporations and foundations from around the world, the Fund collected and distributed 
nearly $61 million in the first 75 days to over 230 individuals who were most affected. Since then, One Fund 
Boston has continued to be a resource for those who lost loved ones, survivors, and their families. The financial 
need continues for many and especially for those who will need long-term care for prosthetics and other lifestyle 
modifications for the rest of their lives. One Fund Boston plans a second distribution this summer.

www.onefundboston.org

Every year in the United States, more than half a million babies are born too soon. With your help, we work to 
improve the health of babies and support families if something does go wrong.

Mission

www.marchofdimes.com/massachusetts

Massachusetts

Mission
Strengthened by more than a century and a half of dedication to academic excellence, Boston College commits 
itself to the highest standards of teaching and research in undergraduate, graduate and professional programs 
and to the pursuit of a just society through its own accomplishments, the work of its faculty and staff, and the 
achievements of its graduates. It seeks both to advance its place among the nation’s finest universities and 
to bring to the company of its distinguished peers and to contemporary society the richness of the Catholic 
intellectual ideal of a mutually illuminating relationship between religious faith and free intellectual inquiry.

www.bc.edu

BOSTON COLLEGE Advancing Research 
& Scholarship
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Mission
We change lives by creating a community of support for young adults, and their loved ones, as they fight 
cancer and embrace survivorship.

www.ulmanfund.org

Our mission is to honor, respect and forever memorialize the American military servicemen who have made 
the ultimate sacrifice for our Nation, comfort their mourning families, and inspire all Americans to know and 
recognize the price paid for their freedom.

Mission

www.americanfallensoldiers.com
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The mission of the National Association for the Advancement of Colored People is to ensure the political, 
educational, social, and economic equality of rights of all persons and to eliminate race-based discrimination.

Mission

www.naacp.org

Harlem Academy is an independent school that prepares bright, motivated students for success at top 
secondary schools and lifelong learning.

Mission

www.harlemacademy.org

BASIS School provides an academically excellent and rigorous liberal arts college preparatory education 
available to all students.

Mission

www.basisschools.org

STEM Education
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The University of North Carolina at Chapel Hill, the nation’s first public university, serves North Carolina, 
the United States and the world through teaching, research and public service. We embrace an unwavering 
commitment to excellence as one of the world’s great research universities.

Our mission is to serve as a center for research, scholarship and creativity and to teach a diverse community 
of undergraduate, graduate and professional students to become the next generation of leaders. Through the 
efforts of our exceptional faculty and staff, and with generous support from North Carolina’s citizens, we invest 
our knowledge and resources to enhance access to learning and to foster the success and prosperity of each 
rising generation. We also extend knowledge-based services and other resources of the University to the 
citizens of North Carolina and their institutions to enhance the quality of life for all people in the State.

With lux, libertas — light and liberty — as its founding principles, the University has charted a bold course of 
leading change to improve society and to help solve the world’s greatest problems.

Mission

www.unc.edu

STEM Education - 
Pharmacoepidemiology Program

Penn Medicine is committed to remain a world-leading institution in three equally valued and inter-related 
missions of patient care, education, and research. The success of these missions requires the integration of the 
School of Medicine and Health System and a shared destiny with the University of Pennsylvania. By recruiting 
and retaining a world-class faculty and staff who strive for excellence, innovation, quality, and professionalism, 
we will accomplish our missions. Our goal is to be recognized nationally as the most accomplished and 
respected School of Medicine and Health System.

Mission

www.upenn.edu

STEM Education - 
Pharmacoepidemiology Program
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The Trevor Project is determined to end suicide among LGBTQ youth by providing life-saving and life-affirming 
resources including our nationwide, 24/7 crisis intervention lifeline, digital community and advocacy/educational 
programs that create a safe, supportive and positive environment for everyone.

Mission

www.thetrevorproject.org

Her Justice engages the vast talent and resources of New York City’s law firms, bringing together committed 
lawyers and determined women to secure life-changing results.

The women served by Her Justice face poverty and abuse every day. They struggle to care for their children and 
keep them safe from harm.

Mission

www.herjustice.org

Established by Congress as an independent, nonprofit organization, the CDC Foundation connects the Centers 
for Disease Control and Prevention (CDC) with private-sector organizations and individuals to build public health 
programs that make our world healthier and safer. Since 1995, the CDC Foundation has provided $400 million to 
support the CDC’s work, launched more than 700 programs around the world and built a network of individuals 
and organizations committed to supporting the CDC and public health.

Each CDC Foundation program involves a talented team of experts at the CDC and at least one outside funding 
partner. Sometimes, a program begins with a CDC scientist who has a great idea and wants to collaborate with 
an outside partner to make it happen. At other times, organizations in the private sector recognize that they can 
better accomplish their own public health goals by working with the CDC through the CDC Foundation.

Mission

www.cdcfoundation.org
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I’ve learned many important 

things in this program, including 

the functions of the different 

companies 

within Sanofi, 

and how they 

help people live 

better lives.

“

”

Stop Hunger Now has been partnering with Sanofi since November, 
2013, and has provided more than 108,000 meals to malnourished 
children, in developing countries around the world. These meals 
provide hope for the children in our Transformational School Feeding 
programs and they wouldn’t be possible without Sanofi.

Richard Armenia, Program Manager of Stop Hunger Now Philadelphia 
(Page 21)

If you would like  
more information,  

feel free to contact us at 
nacsr@sanofi.com

United Way is grateful for the 

continued support of Sanofi 

Pasteur. They are the largest 

contributor 

to our annual 

campaign and 

exemplify the 

true meaning of 

giving back to 

our community.

Mathilda Sheptak, 
Executive Director of the 
united Way of Monroe County 
(Page 18)

Jennifer Romero, 
student at Christ the King,  

and recent year-long intern  
at Sanofi (Page 26)
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2014 Donations

Year Product Donations Product Donations
 for Diabetes Camps for Disaster Relief and Other

2014 $2,700,000* $161,304,005*

Year Patient Assistance Programs Cash Donations
 Product Donations

2014 $449,639,496* $4,744,193

*All values represent the Wholesale Acquisition Cost (WAC) of the products.

http://www.sanofi.us/l/us/en/layout.jsp?scat=3AFA245A-DE1B-449B-AFEC-C53452C84748

